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IF ATTRACTING TOURISTS IS NOT PART OF
YOUR STRATEGY, IT SHOULD!

IT IS THE FUTURE ENGINE OF GROWTH!

Cushman & Wakefield



BORN TO

EXPLORE

THE WANDERLUST GENE







BEFORE SOCIAL MEDIA
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INCREASE IN
SPENDING ON
EXPERIENCES
SUPPORTED BY
SOCIAL MEDIA

WITH SOCIAL MEDIA

Source: C&W Research



HOW DID WE GET HERE?

The drivers of tourism demand

Structural drivers of demand
for transient accommodation

Changing

Lifestyle &

spending Combined
impact leads to
accelerated
' growth
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m 1999-2019

Global Hotel Demand vs Selected Drivers
m 2014-2019
m 2019-2029
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WILL THIS CONTINUE?

Tourism boom in past and future
Strong overnight visitation growth
Overnight Arrivals

(billion)

= World = Europe

+63%

+26%
+50%

+30%

2014 2024 2034
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Leisure is the key driver

Tourism in Europe - Purpose of Visit
(Overnight Arrivals, % share)

15%

= Holiday

= VFR /religious / other

= Business

24% 61%

Source: Oxford Economics

Rising inbound travel

Tourism Europe - Origin
(Nights in all accommodation, %)

m Domestic = International

2014 2024 2034



WHAT ABOUT THE CZECH REPUBLIC?

Strong growth balanced between domestic and international demand

International Demand — The Driver of Growth

Overnight Visitors - Czech Republic
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Prague dominates, but other 6 regions have over
one million overnight visitors

Overnight Visitors in Czech Republic 2024 - by Region
(millions)

South Moravia 2.2
South Bohemia 0.5 I rg
Hradec Kralové Region I 1.5

Karlovy Vary Region m 1.4 2 Domestic
Central Bohemia I 1.4 ®m [nternational

Liberec Region I 1.2 ot
Moravian-Silesian Region I 1.0
Pilsen Region I 0.9
21in Region  [[X@| 0.8
Olomouc Region I 0.8
Vysoéina Region I 0.7
Usti nad Labem Region I 0.6

Pardubice Regicn

0.5

Source: CSU



HOW DO WE COMPARE & WHAT LIES AHEAD?

Good progress but still room to grow...

The Czech Republic is in 13th place Moving up, but competition is growing too....

International Nights in Hotels — 2024

(Top-20 countries in Europe) Internatinal Nights in Hotels - Selected Countries
Spain NG 240
50
italy N 12
; aly @ Forecast
urkey [N G- o
= 45
Greece NN 114 =
United Kingdom MM 107 = 1
France NG 35 IRL
Germany [N 67 35
Austria NN 63 CZE
Portugal NN 47 30 BGR
Netherlands | 35 25 CHE
Ireland N 32
Croatia [ 22 20 POL
Czech Republic 22 HUN
Bulgaria N 21 15 BEL
Switzerland I 19
Cyprus I 16 10
Poland I 15 5
Belgium | 12
Hungary Il 12
Russia il 6 2000 2005 2015 2019 2025 2030
Source: Oxford Economics Source: Oxford Economics
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KEY POINTS

 Tourism is expected to accelerate in the
future

 The Czech Republic and Prague have great
potential for growth

* Need to follow the changing preferences of
consumers to maximise the opportunity
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ABOUT CUSHMAN & WAKEFIELD

Cushman & Wakefield (NYSE: CWK) is a leading global commercial real estate services firm for property owners and
occupiers with approximately 52,000 employees in nearly 400 offices and 60 countries. In 2023, the firm reported ®
revenue of $9.5 billion across its core services of property, facilities and project management, leasing, capital markets,
and valuation and other services. It also receives numerous industry and business accolades for its award-winning
culture and commitment to Diversity, Equity and Inclusion (DEI), sustainability and more. For additional information,
visit www.cushmanwakefield.com.
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