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Longevity market — populace 50+

 KliCova skupina v populaci - do roku 2050 vice nez 2 mid. lidi 50+

« Silver economy: spotreba seniorl v bilionech $

« Vliv na GDP, nizsi pracovni sila
« Ochota utracet

« Narust spendu do zdravi

- Prilezitost: zdravotnictvi, pécCe, finance, technologie

GDP impact: Jobs supported: Labor income impact:
$45 trillion in 2020 vs. 1 billion in 2020 vs. $23 trillion in 2020 vs.
$118 trillion in 2050 1.5 billion in 2050 $53 trillion in 2050
2050
2050
$118tn 353tn
L=

2020
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Source: Economist impact study -Global Longevity Economy® Outlook

Consumer spending:

50% of global total in
2020 vs. 59% in 2050

2020 50%
2050 599%
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Longevity market (DrMax’)

50-plus spending as a share of total consumer spending, globally, 2020 (S trillion)

B 50-plus household spending .| Total consumer spending

Food and non-alcoholic beverages 12.4

Miscellaneous goods and services

Transport

Restaurants and hotels

Recreation and culture

4.3

2.4
Furnishings and househaold m:

mamntenance

Clothing and footwear 1.1 - 2.6

Communications

Alcoholic beverages
and recreational drugs m_l 19
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Education
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Longevity & Aktualni trendy Dr.Max"

Oberzita = kliCovy faktor zkracuijici zivot

cca 19% incidenci* v populaci = 2 000 000+ lidi

GLP-1 zlepsuji metabolické zdravi a prodluzuji healthspan
Potencidl snizit vyskyt kardiovaskularnich chorob a diabetu
Vyzkum v oblasti neuroprotekce (Alzheimer)

Téma |éCby obezity se prolind i do dalsich odvétvi =
fashion, stravovani, fitness, beaty..

Odhadovany potencidl velikosti kategorie na trhu: vice néz
3 miliardy Ké

*Statni zdravotni astav (Sz0)
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Proé longevity v beauty? DrMax

« Starnouci populace = rostouci poptavka po péci o plet
 Spotrebitelé chtéji vypadat i citit se mladé

 Globdlni anti-aging trh poroste na 120+ mld. USD do
2030

- Dermokosmetika = nejrychleji rostouci segment beauty






Kdo jsou zakaznici longevity? (DrMax’)
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Leéky na obezitu — Dr.Max (DrMax")

(Mounjaro, Saxenda, Wegowy)
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Vyvoj Anti-age kosmetiky

Chovani zakaznikd longevity

Longevity jako téma
v SirSi spoleCnosti

T

78%

2021 2022 2023

I PocCet nakupujicich anti-age kosmetiku

@) Podil nakupuijicich i dopliky stravy

78%

2024

79,0%

78,0%

77,0%

76,0%

75,0%

74,0%

73,0%

72,0%

(Dr.Max")

200
tisic

klient(

8z10
kupuje i

doplnky
stravy

Vyrazny

nardst v roce
2023 = téma

longevity

12



Primeérny pocet baleni anti-age
kosmetiky na jednoho klienta

2,50

2,45

2,40

2,35

2,30

2,25

2,20

2020

2021

Longevity a jeji potencial

2022

2023

2,5

baleni [
klientka /[
rok

2024

12%

klient(
ma 4+
baleni

1%
klientu

ma 12+
baleni

(Dr.Max"D

—
1 == 3 mésice . g
baleni = anti-age péce OF
e 4 0o c :
2,5 == 7,5mésici Y
baleni anti-age péce 03
8\_4
e
4 == I12mésicl L
. == . w LS
baleni anti-age péce S
S
12 mésicu o5
8 =3 gnti-a Yo (SI>,
== ge péce 5 X~
zielichl s 2 produkty SES
co £
v _# O Q < E
12 mesicu Q 8¢
12 : i R
) = anti-age péce S £~
el s 3 produkty <3

13



Shrnuti a pFileZitosti (DrMax’)

« Longevity = vyzva i prilezitost pro byznys
« Makro: rust podilu senioruy, biliony $ v silver economy
* Retail: nové produkty, sluzby a pristup k zakaznikum

« Pharma: od 1éCby symptomu k prodlouZeni aktivniho
Zivota

Kdo se pFizpusobi, ziska naskok na rostoucim trhu
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