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Understanding travelers' needs and motivations will unlock new 
opportunities 

2024 Champions League Final, London:

▪ Spending in restaurants and bars within a 3km radius of the stadium rose by 

7.4%. 

▪ Cross-border spending was 67 times higher than on a typical weekend.

UEFA Euro 2024 Final, Berlin:

▪ Restaurant and bar spending surging 130% within a 3km of the stadium. 

▪ Driven by cross-border spending (21.7 times (2,170%) higher within a 3km 

radius)

▪ Spending remained 4.6 times (460%) higher within a 10km radius.

Adele and Taylor Swift’s Tour 2024, Munich

▪ Adele’s first two concerts in Munich generated a real ‘Funflation’:

▪ Spending on accommodation in Munich skyrocketed by 57% vs previous 

year

▪  Taylor Swift’s two Eras concerts in Munich drove a 43% increase year on 

year in accommodation spending. 



High concentration of tourism activity - London vs Prague

Source: TopPlace Avuxi (not same scale), orange are popular sightseeing areas 
(Popular means the most loved and relevant places, as agreed on by tens of thousands and sometimes even millions of people. TopPlace algorithms analyze billions of user-generated geo-tagged signals, regularly indexed 
across 70+ public sources.)

TOURISM HEAT MAP

LONDON PRAGUE
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